Alton, Illinois, 17 Acres
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S

ports Afield Trophy Properties, based in Huntington Beach, California, is a real estate marketing
company that facilitates both the selling of real estate and the obtaining of listings. Sports Afield
Trophy Properties is a broad-based network offering listings of countryside properties. We market ranch,
farm, agricultural, woodland, forest, equestrian, waterfront, hunting, fishing, and recreational outdoor
properties. All sales are conducted by our professional, independent real estate brokers. Sports Afield
Trophy Properties is not a real estate broker, nor a franchise, but rather provides marketing and support
to independent brokers.

Bigfork, Montana, 30.13 Acres

2

S p o r t s A f i e l d Tr o p h y P r o p e r t i e s . c o m

S p o r t s A f i e l d Tr o p h y P r o p e r t i e s . c o m

3

What we do
Brokers participating in the Sports Afield Trophy Properties program acquire
an exclusive territory in which they can list and sell.

T

he company operates a website for its
brokers, actively markets real estate via
print, trade shows, and social media,
and promotes real-estate sales via its affiliated
companies such as Sports Afield magazine.
Sports Afield Trophy Properties is part of a
group of companies that includes Sports Afield
magazine, World of Sports Afield television,
and the Sports Afield brand, which is licensed
worldwide; these companies offer further
platforms to promote Sports Afield Trophy
Properties. We use our knowledge and leverage
our large base of media and marketing in order
to connect trophy properties with buyers who
share our passion for farming, woods, wildlife,
conservation, and the great outdoors.

We advertise our property listings and the Sports
Afield Trophy Properties program on ALL of our
media platforms. Our purpose is to enhance our
brokers’ limited resources to market their businesses
and sell their properties. A wise person once said,
“I know 80 percent of my advertising is wasted—if
I could just figure out which 80 percent!” Because
Sports Afield is in the media business, we know how
to make the most of your marketing capital.
Brokers participating in the Sports Afield
Trophy Properties program have exclusive
territories to list their properties on the Sports
Afield Trophy Properties website.

What is a “trophy property”?
A trophy property is one of the best and most exclusive of the farm, ranch,
hunting and recreational properties available on the market today.
Does your property qualify?

T

he term “trophy property” typically refers to residences that are architectural or historical in nature,
agricultural lands that have extraordinary yields, high-amenity natural land, and properties with
spectacular views; in other words, any property that has extraordinary features can be designated
a trophy property. The term also can refer to capstone properties such as office buildings or other unique
income-producing properties. Features of trophy properties for our network include the following:
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• Forests and woodlands

• Rivers and streams

• Recreation commercial opportunities

• Fishing

• Hunting lodges & resorts

• Agriculture

• Equestrian

• Ranching

• Lake/ocean frontage

• Residential properties that are located
in or provide access to recreational
properties

• Hunting

• Farms and ranches
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Canon City, Colorado, 201 Acres
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Unique Marketing Approach

B

esides being a hugely well-respected and internationally recognized name, Sports Afield is a media
dynamo that gets its message and brand out 24/7, 365 days a year—year-in, year-out. For more than
135 years, Sports Afield has delivered high-quality content to an audience of engaged outdoor and
conservation-minded individuals. For over six generations, people have trusted Sports Afield to deliver sage
advice and expertise to help them in their pursuit of activities in the great outdoors.
Thus, with a name as trusted and familiar as Sports Afield, we have a reputation that is unmatched in the
sporting, outdoor, and ranch markets. Our values and heritage run deep, but our methods of connecting with our
audience are always evolving.
Let us use our media reach and decades of professional experience to help you target the right audiences for
your trophy properties.

Reliable · Trustworthy · Proven

1,000,000
More than 1,000,000 brand
impressions per week!

30,000

30,000 web visitors per month
on sportsafield.com

400,000+
400,000+ social media
impressions per month

120,000

120,000 Sports Afield
magazine readers

40,000

40,000 Sports Afield
magazine subscribers

25,000

25,000 web visitors per month on
sportsafieldtrophyperoperties.com

30,000,000
30 million TV viewers on
the Sportsman Channel

Marketing Muscle Multiplied
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PARTNERS
I
CO N S E RVAT I O N
N

Th e P r e m i e r Hu n t
i ng A dv en t u r e M a
gazine

VOLUME 236 NUMBE
R 6

Mule Deer

NOVEMBER/DECEMB

Mysteries
NOVEMBER /DECEMBER 2013

Snow
Season
Hunts

E R 2 013

Learn To Make

Long Shots

Sports Afield Magazine

T

he story of Sports Afield is the story of the oldest outdoor magazine in America.
Founded in 1887 by Claude King in Denver, Colorado, Sports Afield grew in
circulation and influence throughout the twentieth century to become one of the
leading voices in hunting and conservation not just in America but also around the world.
Some of the most famous outdoor writers of the twentieth and twenty-first centuries have
graced the pages of Sports Afield, including Earl Stanley Gardner, Ernest Hemingway, Gene
Hill, Zane Grey, Grits Gresham, P. J. O’Rourke, Gordon MacQuarrie, Russell Annabel,
John Barsness, Walt Prothero, Craig Boddington, and many more.
Sports Afield is the most respected name in the industry; it is also the leading authority on
conservation and hunting travel. With its concentrated readership of active, affluent hunters,
Sports Afield is ideally positioned to connect our brokers with the USA’s most affluent and most active sportsmen
and women. Over two-thirds of our readers are high-net-worth individuals. Readers of Sports Afield come from
all walks of life: lawyers, CEOs, doctors, captains of industry, farmers, NASCAR drivers, software engineers, and
professionals from every field. All have one thing in common: They can afford the type of properties that our
network offers.

S p o r t s A f i e l d Tr o p h y P r o p e r t i e s . c o m
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A Short History Of The Sports Afield Brand

B

esides publishing Sports Afield magazine, the parent company engages in licensing the Sports Afield name
for selected goods and services. Throughout the twentieth century, first the Hearst Corporation and then
Robert E. Petersen—prior owners of Sports Afield—actively pursued licensing deals for the Sports Afield
brand. Beautiful, vintage Sports Afield goods from bygone eras can still be found today on places like eBay. When
the present owners acquired the intellectual property rights to Sports Afield, they continued this tradition of
promoting and manufacturing of quality goods with the Sports Afield brand.
Sports Afi
eld
Named on
e

Top Licen of 150
sed brand
s

worldw
License! G ide by
lobal mag
azine
for the la
st 3 years.

APRIL 2017

VOLUME 20

NUMBER 2

Top 150 Global Licensors

110

GIRL SCOUTS
OF THE USA

$200M (PRIVATE)

112 SPORTS AFIELD

$184M (PRIVATE)

MICHAEL CARLISLE, PRINCIPAL, THE WILDFLOWER
GROUP (LICENSING AGENT),
+1.212.924.2322

WWW.GIRLSCOUTS.ORG
Top licensed properties include Girl Scouts
and Girl Scout Cookies,
products for which appear at a range of retail
partners across the U.S.
including Walmart, Target, Albertson’s, Kroger,
Safeway and Meijer. In
2017, Girl Scouts of the USA will celebrate 100
years of girls participating
in cookie sales. As part of the celebration, the
organization will highlight
the unforgettable Girl Scout experiences and
projects that are powered
by the Girl Scout Cookie program. The Girl
Scout Cookie sub-brand
continues to play a major role in GSUSA’s licensing
activity, and 2017 has
already seen
the debut
of General
Mills’ Girl
Scout Cookieinspired
cereals and
Project 7’s Girl
Scout Cookieinspired gums
and mints.
2017 will see
continued
expansion of the food, beverage and promotions
categories, as well as
non-food items such as craft fabric with Riley
Blake Designs and footwear
with Skicks. 2017 has also already seen the introduction
of the new Girl
Scout S’mores cookies, which capture the adventurous
spirit, love of the
outdoors and feeling of community synonymous
with Girl Scouts. Going
forward, the Girl Scouts licensing program will
expand into key categories
that promote and enhance the pillars of the
Girl Scout leadership
experience, notably: the outdoors, entrepreneurship,
life skills and, in
particular, STEM.

LUDO WURFBAIN, CHIEF EXECUTIVE OFFICER, +1.714.894.1558

WWW.SPORTSAFIELD.COM
Sports Afield was founded in 1887 as a magazine
for rural, outdoor living,
hunting and fishing. After WWII it was bought
by Hearst Publications,
and since the early 2000s, it has been owned
by a private investor group.
The Sports Afield brand was licensed since before
WWII, and today is
licensed worldwide in security safes, outdoor
recreational real estate, a
Russian language edition, the “World of Sports
Afield” television show,
Sports Afield log homes, home decorations,
apparel, backpacks, crystal
dehumidifiers, books and other outdoor-related
products. Top retail
partners include Costco, Amazon, Dunhams,
Tractor Supply and other
independent retailers and independent outdoor
recreational real estate
agents. Growth for the Sports Afield brand in
2017 will come from an
extensive expansion of the real estate marketing
entity Sports Afield
Trophy Properties. The brand will also be launched
into fishing folded
knives, fixed blade kitchen knives, compact
safes for storage of valuables, a
new line of quick-access “lightning vaults” with
digital key pad locks, wall
decoration featuring vintage Sports Afield covers
and a new calendar and
book program.

113 ROTO-ROOTER

$180M

(NYSE: CHE)
HAL WORSHAM, MANAGING DIRECTOR, LMCA

(LICENSING AGENT), +1.212.265.7474

WWW.ROTOROOTER.COM
The program, begun by LMCA in 2000, has focused
on extending and
building upon Roto-Rooter’s reputation and its
nationwide plumbing service
organization. The primary licenses currently
in place include those for retail
lines of chemical drain cleaners and plungers,
each of which are positioned
as precursors to a service call. Distribution encompasses
supermarket, mass
merchant and hardware channels.

PARAMOUNT
111 HAMILTON BEACH 114 PICTURES

Sponsored by

S
ACCOUNTANTS & ADVISOR

Total Retail Sales Jump 3 Percent
BRANDS
Disney Reports 8 Percent Increase
$200M (PARENT COMPANY NACCO INDUSTRIES NYSE: NC)
Eight New Licensors Join the List
WENDY REID, LIENSING AND BUSINESS DEVELOPMENT,
+1.504.527.7189
55 Licensors Top $1B in Sales
WWW.HAMILTONBEACH.COM, WWW.PROCTORSILEX.CO

M

Hamilton Beach Brands is a leading designer,
marketer and distributor of
small electric household appliances, as well as
commercial products for
restaurants, bars and hotels. The company licenses
the Hamilton Beach and
Proctor Silex brands across the globe in a number
of product categories. In
2017, Hamilton Beach Brands will continue to
grow its licensing program
primarily through new category and territory
expansions.

$175M (E) (NYSE: VIA)
LEEANNE STABLES, PRESIDENT, WORLDWIDE
MARKETING PARTNERSHIPS AND
LICENSING, +1.323.956.5677

WWW.PARAMOUNT.COM
Top licensed properties in 2016 included The
Godfather, Mission Impossible,
Top Gun, Mean Girls, Grease, Zoolander, Anchorman,
Clueless and Ferris
Bueller’s Day Off. In 2017, Paramount is also developing
a consumer product
programs to support its upcoming releases, such
as a Baywatch summer
seasonal program and a Ghost in the Shell program
that will include apparel,
accessories and collectibles.

April 2017 www.licensemag.com

T37

Sports Afield for the last five years has been named one of the top 150 licensed brands in the world by License!
Global magazine, putting us in elite company with the likes of Disney, Hasbro, and Coca-Cola. What does that
mean to you? When you list with a Sports Afield Trophy Properties brokerage, you leverage worldwide brand
recognition with real estate buyers and brokers. Brand recognition based on a business that’s been around since
1887 inspires trust, and that trust generates sales for the broker.
Sports Afield–branded products are proudly sold in some of the most highly trafficked retailers in the nation.
These include:
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Sports Afield
Preserve Fire-Rated
18-gun safe

Sports Afield
Haven Biometrics
36-gun safe

Sports Afield
leather bags

Sports Afield
hunting gear

Sports Afield
clothing

S p o r t s A f i e l d Tr o p h y P r o p e r t i e s . c o m

Sports Afield
Journey 30-gun safe

Sports Afield
outdoor gear

Sports Afield
boots
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Syndication

W

hen a property gets listed with Sports Afield Trophy Properties, the property not only gets exposure on
Sports Afield’s media platforms, but it also has the ability to syndicate to some of the best land sites in
the industry.

Land Watch | Lands of America | Land And Farm | LandSearch

Syndication just makes sense. Extend your reach far beyond what is normally possible by listing with
Sports Afield Trophy Properties.

Land.com

LandWatch

landsearch

Social media

W

hile businesses of all shapes and
sizes can benefit from a smart social
media presence, the importance
of social media for real estate really can’t be
overstated. We meet our customers where they
come to connect. All properties are not only on
our Facebook, Instagram, and LinkedIn feeds,
but we also set up paid advertisement campaigns
to target audiences, optimizing your ability to get
more exposure.
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Conventions
Kay Bailey Hutchison
Convention Center,
Dallas, Texas.

S

ports Afield Trophy Properties has a highly visible presence at the nation’s largest and most prestigious outdoor shows
and conventions. Sports Afield magazine and Sports Afield Trophy Properties are the title sponsors of the Dallas Safari
Club Convention, which takes place every January in Dallas, Texas. The Dallas Safari Club Convention attracts, on
average, 60,000 visitors each year. This is the largest conservation convention in the country, and according to their 2019
survey, 36 percent of attendees own properties valued at over $1M. According to the Dallas Safari Club website:
“Looking for an affluent market of traveling sporting enthusiasts to market or promote your product or service? DSC
with Sports Afield holds an annual convention in Dallas to celebrate wildlife and the sporting way of life for thousands of
hunters and anglers from around the globe. More than 50,000 discerning sportsmen and sportswomen from throughout
Texas, the country, and around the world will attend the four-day Exposition featuring more than 1,000 exhibits from
Alaska to Zimbabwe.”
In addition, we are a featured exhibitor at Safari Club International’s annual convention, the “Ultimate Hunters’ Market.”
We have a large presence at the outdoor industry’s massive annual Shooting, Hunting, and Outdoor Trade (SHOT) Show,
and we are also at the Licensing Expo /LIMA Licensing convention.

S p o r t s A f i e l d Tr o p h y P r o p e r t i e s . c o m
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The Network

Hastings, New Zealand, 2,557 Acres

W

e believe that
sporting
pursuits and
land go hand in hand. In
addition to our footprint in the outdoor
market, we are serious about real estate and
land. Sports Afield Trophy Properties has
been named to the Land Report’s list of Best
Brokerages for the last eight consecutive years.
• At any given time, we have over $500,000,000
in active listings, ranging from untouched land to
sprawling estates to working agricultural farms.
• In addition to the quality of our listings and
the reach of our media footprint, we have over
120 expert brokers, agents, and marketing
professionals ready to serve you and get your
property sold.
• Sports Afield Trophy Properties began as
Cabela’s Trophy Properties in 2004 as a national
listing service for outdoor and recreational
properties. Sports Afield purchased the rights to
Cabela’s Trophy Properties in March 2014, and
changed the company name so as to identify with
Sports Afield’s legendary brand and prestige.
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Our Commitment To Good Stewardship

W

e feel that land is a precious resource and that it is our duty to preserve our natural resources and our heritage
of the outdoors for future generations. We do that by being good stewards of our lands and waters. To that
end, we are proud to be associated with the most impactful and highly regarded land and wildlife conservation
organizations in the world:
• Conservation Force
• Rocky Mountain Elk Foundation
• Realtor’s Land Institute
• Safari Club International
• National Shooting Sports Foundation
• Farmers Institute

• Dallas Safari Club
• Wild Sheep Foundation
• Rowland Ward Ltd.
• Congressional Sportsmen’s Foundation
• National Timber Research Institute

N T
R I

Conservation Force
Participating brokerages
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Trout Creek, Montana, 37.5 Acres

• Nationally recognized brand
for over 135 years.
• Broker participation with the
SATP Planning Council.
• World-class website.
• 24/365/360-degree marketing.
• Dedicated TV show.

Newport, Washington, 20 Acres

• Marketing and branding via
Sports Afield magazine.
• Dedicated marketing, advertising,
and branding team of professionals.
• More million dollar listings than
any other site in its class.
• SATP sells homes faster.

Port Alsworth, Alaska, 3 Acres
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Central Hawkes Bay, New Zealand, 241.42 Acres
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Sports Afield Trophy Properties is a broad-based network offering listings of countryside
properties. We market ranch, agricultural, woodland, forest, equestrian, waterfront,
hunting, fishing, and recreational outdoor properties. All sales are conducted by our
professional, independent real estate brokers.

Westcliffe, Colorado, 197.96 Acres
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